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ƩHam very glad that you have taken out the time to learn more about our
company. Desert Gate had Its humble beginnings in UAE in 2004 as a local
supplier to top level tour operators. Overa period of 10 years,we gained a lot of
experience and began to be recognized for our professionalism, innovative
approach to product design and superior customer service. In 2014, we
transformed ourselves into a full-fledged Premium DMC.

Today, our multi -lingual, highly qualified team of over 200 professionals is well
known and respected throughout the travel industry and has been carefully
hand-picked by me. In the last few years, I have had the opportunity to work
with some of the most knowledgeable and competent travel professionals and
forge partnerships with renowned operators spread geographically. We have
expanded our business to cover UAE and Oman, offering unparalleled
experiencesand products in both countries.

What our business partners love the most about us, is our ability to provide
personalized service to our clients and curate the perfect experiences with
attention to detail. We are determined to become the Number One Luxury
Travel Services Provider in the Gulf region, and eventually expand our services
to other destinations.

If you are looking to work with us, my team would be more than happy to assist
you with additional information . We are a guest-centric enterprise that values
relationships and committed to achieving excellence by providing high quality
interactions and creative solutions.ƪ

Samir Tabbah

A warm hello from our CEO
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The Core Values that define us

We have embraced technology to create smoother processes and efficient
systems, but not without recognizing the need for intense personalized human
service.

Importance to Technology

We love what we do,hsƦrmore than just a job for us. Making sure our guests not
only enjoy their trip but are left with lifelong memories is the ultimate goal of all
our hard work and meticulous planning.

Passion

Our experience engineers build your itinerary with local insights and little
surprises to make you feel like a part of the local community . You will get much
more than you expect from the destination and the activities involved.

Authenticity

At Desert Gate,we have 6 key values that form the essence of our identity
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Breaking communication barriers by hiring a multi -lingual team to provide 24 x 7
service to our partners, has helped us in quick problem solving, setting clearer
objectives and expectations.

Communication

We are in the business of creating happy memories and this means, unless we
focus on ensuring that our guests are delighted, we`qdmƦsdoing our jobs right.

GuestCentricity

Change is the only constant and we manage destinations that are continually
growing and re-inventing themselves. This means, we must make sure that we
are not only adapting to the trends but staying ahead of them.

Dynamism
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THE 3 UNIQUE PILLARS
High End

MICE

Traditional Tour Ops
Virtuoso

XO Private Amex
Tailor Made

Themed Cultural

Leisure Groups

Corporate Groups

Teambuilding

Series

Charters

Shore Ex

Connected

Modern Tour Ops

Electronic Distribution
MTS Globe

Mass market
Hotel Trading
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DG SOURCE MARKETS

Active 250.000 Guests in 2018     |     33 Concierge Desks     |     200+ Team Members
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Global Reach



There are several reasons to work with us! Here are a few:

Why work with us

ÁWe know what quality guest service is and how to implement it
ÁWe are product and market innovators; we are in constant

search of new ways to enhance the travel experience of our
guests

ÁWe have both basic packages that cater to a mass market as
well as niche and exclusive products for the discerning travelers

ÁWe have a multi -lingual team that is easy to interact and work
with

ÁWith are available at your service 24 x 7 and are prepared with
contingency plans to handle unforeseen circumstances

ÁOur team is constantly encouraged to think innovatively and
focus on details while curating customized solutions for their
clients
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